
LESS IS  
MORE

Graphic Design Basics



Agenda

Overview

Type

Type Rules (or, Type rules!)

Layout & Grid

Images & Resolution

File Formats

Color Spaces

Logo & Identity

How to Work with Printers & Designers



What is graphic design?

VISUAL COMMUNICATION

PROBLEM SOLVING

RELATIONSHIPS



First, hone your message.

(This is content.)

(This is form.)



T YPE



“Words have meaning, 
type has spirit.” 



Serif vs. San Serif

San Serif fonts have no tails, and are 
generally used more for headlines 
and onscreen.

A ATAILS
NO 

TAILS



Good Fonts

Serif
Garamond

Bodoni

Clarendon

Minion

Times

San Serif
Bell Gothic

Franklin Gothic

Helvetica

Myriad

Gill Sans



Bad Fonts

Papyrus

Brush Script

Comic Sans



T YPE RULES



Rules are meant to be 
broken, but do so with 
intention. 



Rule NO.1

Don’t stretch or compress type.



Rule NO.2

Don’t underline text.



Rule NO.3

Don’t use more than two typefaces.



Rule NO.4

Be intentional with emphasis.



Rule NO.5

Use only one space between  
sentences.



Rule NO.6

Use true quotation marks and 
apostrophes.

“Type’s fun” "Type's fun"
GOOD BAD



Rule NO.7

Select an appropriate font size.



Rule NO.8

For body copy, keep line length at 
10 to 15 words per line.



Rule NO.9

Avoid widows and orphans.
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WIDOW

ORPHAN



Rule NO.10

Establish heirarchy.



LAYOUT  
& GRID



Good layout is about 
balancing consistency 
and variety.



Consistency

Things that help establish consistency:

GRIDS

LIMITED TYPE PALETTE

STANDARDIZED ELEMENTS



Variety

Things that can be employed for variety:

COLOR

PLACEMENT

CONTRAST



The Grid

-



Tips

No.1.

No.2. -

No.3.



IMAGES & 
RESOLUTION



Don’t steal images 
from the internet.



Stock Images

Big Stock offers a unique selection and low prices. See also Shutterstock,  

iStock, Dreamstime, Masterfile, and Veer.



Vector vs. Raster



Resolution

generally



FILE  
FORMATS



One Format Does Not Fit All



General Use

JPG JPEG

GIF -

PNG

TIFF
EPS -



COLOR 
SPACES



Definitions

CMYK

RGB

SPOT COLOR -



LOGO & 
IDENTITY



The Job of a Logo



Logo Basics

"



HOW TO 
WORK WITH 
PRINTERS & 
DESIGNERS



Know Thyself



Print Considerations

GET 
SEVERAL 

BIDS. 



FINAL 
NOTE



Just because you  
can, doesn’t mean  
you should.
(I’m specifically talking about gradients and 

drop shadows here.)



THANK  YOU

Alissa Beddow Graphic Design
503.312.8617

alissa.beddow@gmail.com


